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A review of what appeared in the feature 
pages of Cable Television Business in 1988. 


Ad Sales 

Ad Sales Economics, April 15, Vol. 
25, 8, p. 20. 

CAB ’88: Priming the Pump, May 1, 
Vol. 25, 9, p. 104. 

Catching Political Fallout, April 15, 
Vol. 25, 8, p. 28. 

Hitting Political Paydirt, May 1, Vol. 
25, 9, p. 107. 


Community Relations 

California Hops On Public Affairs 
Bandwagon, December 1, Vol. 25, 23, 
p. 74. 

Companies 

Bravo Picks Up Speed, April 1, Vol. 
aD, 4, Bae 

GWSC: Cable’s Grand Central 
Station, February 1, Vol. 25, 3, p. 26. 
Keeping Up With the ‘Jones,’ 
September 15, Vol. 25, 18, p. 50. 
Tackling Philly, July 1, Vol. 25, 13, 
p. 32. 

TCI: Talking Trends, March 15, Vol. 
25, 6, p. 34. 


Competitive Services 

BellSouth and Heathrow, November 
15, Vol. 25, 22, p. 31. 

Here Come the Telcos, December 1, 
Vol. 25, 23, p. 40. 

If MMDS Comes to Your Town, 
November 1, Vol. 25, 21, p. 32. 

The Home Video Challenge, May 1, 
Vol. 25, 9, p. 92. 

MMbDBS: A Technical Primer, October 
15, Vol. 25, 20, p. 38. 


Engineering Management 

A ‘Look Into the Future,’ January 15, 
Vol. 25, 2, p. 39. 

A New Push for R & D, February 15, 


Vol. 25, 4, p. 40. 

Ad Insertion Heats Up, August 15, 
Vol. 25, 16, p. 35. 

CLI and You, December 1, Vol. 25, 
23, p. 68. 

Converters: Gateways or Blockades?, 
September 15, Vol. 25, 18, p. 40. 
Fiber, HDTV Top ’88, December 15, 
Vol. 25, 24, p. 37. 

How Consolidation Affects R & D, 
July 1, Vol. 25, 13, p. 24. 

Is There Fiber In Your Future?, June 
15, Vol. 25, 12, p. 40. 

Left In the Dust (Fiber Optics and 
HDTV), January 1, Vol. 25, 1, p. 51. 
MMDS: A Technical Primer, October 
15, Vol. 25, 20, p. 38. 

One On One With Wendell Bailey, 
September 15, Vol. 25, 18, p. 24. 
Rebuild/Upgrade Trends, February 
15, Vol. 25, 4, p. 26. 

Techs and Service: Back to School, 
July 15, Vol. 25, 14, p. 37. 

Today’s Engineering Executive, June 
15, Vol. 25, 12,:p: 30. 

Up Against the Clock, May 15, Vol. 
25, 10, p. 42. 

Where Have All the Engineers 
Gone?, June 15, Vol. 25, 12, p. 34. 


Executive of The Year 
Amos Hostetter Jr.: A Profile, 
January 1, Vol. 25, 1, p. 18. 


Finance 

After Two Strikes, A Home Run, May 
15, Vol. 25, 10, p. 56. 

An Industry Celebrating Success, 
July 1, Vol. 25, 13, p. 16. 

Banker Broker, November 1, Vol. 25, 
21,9. 33. 

Brokering for the Buyer, July 15, 
Vol. 25, 14, p. 32. 
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Busy Viacom, August 15, Vol. 25, 16, 
p. 52. 

Cable and GNP, June 15, Vol. 25, 12, 
p. 56. 

Cable’s Bright Horizons, July 15, 
Vol. 25, 14, p. 50. 

Cable’s Shareholder Issues, April 15, 
Vol. 25, 8, p. 50. 

California Connection, November 1, 
Vol. 25, 21, p. 51. 

Centel Under the Microscope, June 
15, Vol. 25, 12, p. 56. 

Committed for the Long Term 
(Infotechnology Inc.), January 1, Vol. 
25, 1, p. 56. 

Don Adam’s Bottom Fishing,’ 
November 15, Vol. 25, 22, p. 47. 
Forces In Cable Financing: 1988, 
March 1, Vol. 25, 5, p. 24. 

Full Speed Ahead? (Western Show 
Wrap Up), January 1, Vol. 25, 1, p. 
45 


How High Was Up?, January 15, Vol. 
25, 2, p. 32. 

IRS and Corporate Alter Egos’, 
October 15, Vol. 25, 20, p.44. 

It’s Not Over ¥et, April 1, Vol. 25, 7, 
p. 46. 

Looking For Mr. Good Buy, June 1, 
Vol. 25, 11, p. 36. 

Looking Toward 1991, February 1, 
Vol. 25, 3, p. 44. 

March Toward Oligopoly, December 
15, Vol. 25, 24, p. 32. 

New Directions at Daniels, January 
15, Vol. 25, 2, p. 48. 

New Directions In Acquisitions, May 
1, Vol. 25, 9, p. 118. 

Overbuilds Scaring Buyers, June 1, 
Vol. 25, 11, p. 44. 

Passages for Daniels, CEA, October 
1, Vol 25, 19, p. 58. 

Per-Subscriber Or Cash Flow: 
What’s Best?, October 15, Vol. 25, 
20, p. 52. 

Preparing an Acquisition Loan 
Request, February 15, Vol. 25, 4, p. 
51. 

Property Taxes: What You Can Do, 
October 1, Vol 25, 19, p. 46. 
Prophets of Doom Ascending, March 
1, Vol. 25, 5, p. 45. 

Should Cable Brokers Be Licensed?, 


August 1, Vol. 25, 15, p. 40. 

Storer Deal Dies, March 15, Vol. 25, 
6, p. 54. 

Taxpayer’s Bill of Rights,’ April 1, 
Vol. 25, 7, p. 39. 

Time Inc.: Talk or Gibberish?, 
August 1, Vol. 25, 15, p. 52. 
Trading Places?, August 15, Vol. 25, 
16, p. 50. 

Triple Threat (TCI), February 15, 
Vol. 25, 4, p. 68. 

What Lies Ahead for Cable?, October 
1, Vol. 25, 19, p. 20. 

What Time Is It? (Plans for ATC), 
July 1, Vol. 25, 13, p. 46. 

Where’s the Capital?, September 15, 
Vol. 25, 18, p. 68. 

Who Owns the Programmers? 
February 1, Vol. 25, 3, p. 22. 

Why They Didn’t Sell, December 15, 
Vol. 25, 24, p. XX 

Will Recession Return?, December 1, 
Vol. 25, 23, p. 86. 

Wrapping It Up for ’88?, September 
1, Vol. 25, 17, p. 46. 


Government Affairs 

Battle Never Over (Western Show 
Wrap Up), January 1, Vol. 25, 1, p. 
27 


Cable at the Turning Point, 
December 15, Vol. 25, 24, p. 20. 
Cable Under Fire in D.C., June 1, 
Vol. 25, 11, p. 18. 

Congress Zeros In On Cable, May 1, 
Vol. 25, 9, p. 58. 

Gore Bill Advances, July 15, Vol. 25, 
14, p. 26. 

Is Cable a Victim of Its Own 
Success?, May 15, Vol. 25, 10, p. 38. 
Learning to Live With Overbuilds?, 
September 1, Vol. 25, 17, p. 26. 
Making It Through the Renewal 
Process, July 15, Vol. 25, 14, p. 29. 
Resolving the Future of HDTV, 
October 1, Vol. 25, 19, p. 26 

The Tremors of ’87, January 15, Vol. 
ye Ae - S 

What Bush Might Do to Cable, 
December 1, Vol. 25, 23, p. 56. 


Human Resources 
New Tools for Technical Training, 
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March 15, Vol. 25, 6, p. 20. 
What Every CSR Should Know, 
March 15, Vol. 25, 6, p. 29. 


The Industry 

A Cocky Industry Looks Ahead 
(Special NCTA Coverage), May 15, 
Vol. 25, 10, p. 18. 

°87 Index, January 15, Vol. 25, 2, p. 
42. 

*88 Index, December 15, Vol. 25, 24, 
p. XX. 

11th Annual General Manager 
Survey, November 1, Vol. 25, 21, p. 
18. 

Lessons From the Northland?, July 
1, Vol. 25, 13, p. 29. 

One On One With J. C. Sparkman, 
April 1, Vol. 25, 7, p. 34. 

Panels Upbeat In Atlanta, October 1, 
Vol. 25, 19, p.39. 

Sizing Up the Programming Chal- 
lenge (Western Show Wrap Up), 
January 1, Vol. 

25, 1, p. 22. 

What to Expect at Cable ’88, April 
15, Vol. 25, 8, p. 33. 

What’s Right (and What’s Wrong) 
With Cable Today, May 1, Vol. 25, 9, 
p. 24. 


Management 

Filling the Channel Lineup, August 
1, Vol. 25, 15, p. 28. 

Getting A Handle On Signal Theft, 
October 15, Vol. 25, 20, p. 34. 
What’s Wrong With Cable’s Cus- 
tomer Service?, July 15, Vol. 25, 14, 
p. 20. 


Marketing 

Bewitched! (Western Show Wrap 
Up), January 1, Vol. 25, 1, p. 33. 
Cool Medium, Hot Package (Cable & 
DBS), March 1, Vol. 25, 5, p. 32. 
Dressed to Kill, September 1, Vol. 25, 
17, p. 18. 

Gaining the Next 10 Percent, 
September 1, Vol. 25, 17, p. 23. 
Marketing’s New Message, August 1, 
Vol. 25, 15, p. 18. 

Scaling the Walls, January 15, Vol. 
ya ae Oe eB 

The Urban Dilemma, October 15, Vol 
25, 20, p.30. 

To Live and Die in L.A., May 1, Vol. 
25, 9, p. 81. 


Meetings 
Selling the Sizzle In Atlantic City, 
November 1, Vol. 25, 21, p. 41. 


New Business Development 
Cultivating Commercial Profits, 
March 1, Vol. 25, 5, p. 36. 

Getting Mobile, May 1, Vol. 25, 9, p. 
42. 

Making Money In Cellular, Septem- 
ber 1, Vol. 25, 17, p. 40. 

Making Money Successfully, August 
15, Vol. 25, 16, p. 20. 


Operations 

Checking Up On Guides, August 1, 
Vol. 25, 15, p. 34. 

Keeping the Customer Satisfied, 
December 1, Vol. 25, 23, p. 22. 
Mapping Cable’s Future, November 
15, Vol. 25, 22, p. 26. 

Putting LO and Access to Work, 
September 1, Vol. 25, 17, p. 32. 
Starting Over Again, October 15, 
Voi. 25, 20, p. 26. 

Sub-Fee Battle Heats Up, October 1, 
Vol. 25, 19, p. 33. 


Personnel Management 
The IRS, W-2s and You, November 
15, Vol. 25, 22, p. 38. 


Profiles 
Barton, Peter, March 1, Vol. 25, 5, 





TV That Doesnt Stor: 
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p. 54. 

Becker, Nancy, October 1, Vol. 25, 
19, p. 70. 

Cole, Bob, October 15, Vol. 25, 20, 
p. 58. 

Goddard, John, May 1, Vol. 25, 9, p. 
130. 

Gregg, Arthur, December 15, Vol. 
25, 24, p. 58. 

Hranac, Ron, September 15, Vol 25 
18, p. 78. 

Hussey, Lowell, April 15, Vol. 25, 8, 
p. 58. 

Krisbergh, Hal M., February 15, Vol. 
25, 4, p. 80. 

Kronen, Eric, January 15, Vol. 25, 2, 
p. 54. 

Liptak, Eric, August 1, Vol. 25, 15, 
p. 62. 

Mathison, Don, April 1, Vol. 25, 7, 
p. 54. 

McReynolds, Lynn, August 15, Vol. 
25, 16, p. 58. 

Orgel, Andrew, September 1, Vol. 25, 
17, p. 54. 

Otte, Ruth, Feb. 1, Vol. 25, 3, p. 54. 
Riker, William, June 15, Vol. 25, 12, 
p. 66. 

Ross, Charles M., July 15, Vol. 25, 


14, p. 58. 

Smith, James H. (Trey), December 1, 
Vol. 25, 23, p. 106. 

Smith, Susan Bitter, June 1, Vol. 25, 
11, p. 54. 

Stefanic, David W., July 1, Vol. 25, 
13, p. 54. 

Stewart, William C., November 15, 
Vol. 25, 22, p. 58. 

Swain, Susan, November 1, Vol. 25, 
21, p. 58. 

Van Valkenburg, David, March 15, 
Vol. 25, 6, p. 66. 

Waller, John, May 15, Vol. 25, 10, 
p. 66. 


Programming 

A Classic Battle, August 15, Vol. 25, 
16, p. 27. 

A Year of Solid Growth for Nets, 
December 15, Vol. 25, 24, p. 27 
Bewitched!, Jan. 1, Vol. 25, 1, p. 33. 
Cable and Sports, July 1, Vol. 25, 13, 
p. 39. 

Can LO Be Profitable?, June 1, Vol. 
25, 11, p. 30. 

Dressed to Kill, September 1, Vol. 25, 
17, p. 18. 

HSN, Movietime Butting Heads?, 


June 1, Vol. 25, 11, p. 34. 

Hyping National Cable Month, April 
1, Vol. 25, 7, p. 30. 

Kids and Cable, May 1, Vol. 25, 9, 
p. 64. 

New Directions in Home Shopping, 
July 15, Vol. 25, 14, p. 34. 

On the Front Burner Again, May 15, 
Vol. 25, 10, p. 26. 

PPV Programmers Switch Gears, 
June 1, Vol. 25, 11, p. 26. 
Programming ’88: Signs of the 
Times, April 15, Voi. 25, 8, p. 36. 
Radio Waves, November 15, Vol. 25, 
22, p.34. 

Scaling the Walls, January 15, Vol. 
28, 2a» 27. 

Studios and Cable Seek Common 
Ground, Dec. 1, Vol. 25, 23, p. 60. 
Sub-Fee Battle Heats Up, October 1, 
Vol. 25, 19, p. 33. 

The Battle for Exclusivity, June 15, 
Vol. 25, 12, p. 47. 

The Force Is With You, May 1, Vol. 
25, 9, p. 100. 

The Winners’ Circle (ACE Awards), 
February 1, Vol. 25, 3, p. 14. 

Wheel of Fortunes, September 1, Vol. 
25, 17, p. 14. 





The Learning Channel is 


AtDo. 


emerging as an innovator with 
programming specifically tailored 
for older Americans. This Fall, 
your subscribers will discover 
T'S ABOUT TIME—a bright 13 
week series that celebrates life 
after 55. Plus a dozen more series 
to give them the latest tips about 
health, home, and leisure time. 

In fact, special TARGET: 
SENIORS promotion kits are 
available— containing creative 
community marketing sugges- 
tions, colorful acquisition 
postcards, placards for com- 
munity centers, ad slicks, and 
CSR materials. 


TARGET: SENIORS is just 
one of several demographically 
segmented kits to help you create 
interest and enhance value in your 
basic service— GED ON TV to 
target the one in four adult 
Americans who need high school 
yes degrees; ENGLISH 
AS A SECOND LANGUAGE for 
new Americans; and a COLLEGE 
PREP package to create value 
with students and concerned 
parents. 

TLC sets the pace with 
broad-based educational program- 
ming for the whole family. From 
high school and college students, 

oung adults to older Americans. 
t's TV that's anything but retiring. 


“IT’S ABOUT TIME” is a production of the John D. and Catherine T. MacArthur Foundation 














The smart choice on cable. 


For special community marketing assistance, please call: 
Patty MacEwan, Affiliate Relations Manager, (BOO) 346-0032 


Maro 


Circle 11 on page 41. 


sparian, Community Marketing Manager, (303) 592-1613 
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